
Getting noticed is getting harder

The good news is that high quality 
thought leadership content gets 
disproportionately more visibility
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The challenges of B2B technology 
companies in being successful with 
thought leadership marketing are many
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6 best practices for success with 
thought leadership content marketing
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Thought leadership is one component 
of a content marketing strategy 

focused on adding value and 
engaging your audience in topics that 
are of interest to your customers while 

building relationships within key 
stakeholders. 
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* Source: HubSpot Marketing Statistics

Source: Damo Consulting white paper Thought leadership: winning the battle for attention in B2B technology marketing
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